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Bar Rules for Attorney Advertising View Our Unique Portfolio
Read our suggestions for complying Recent Client Projects: W
with Bar Rules. Choose your state: int

[Select Your State ||
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Personalized Website Design ' ' T

Our website designs are Washi ngto n

100% custom and suited . .
) Washington Bar Rules for Attorney Advertising
to your specific needs.

Washington attorney and law form websites are

Learn More
considered a form of communication or advertisements that ar¢
to the bar rules in the state. The Washington State Bar Associa
Search Engme Optimization implemented rules of professional conduct and ethics that gove

attorney advertising and communications.

Our SEO techniques will

bring incredible results Due to the large number of attorneys and taw firms using the il

) and websites to market their practice, it is very important to re
and achieve your goals. :

compliance with all applicable bar rules. Many website design a
Learn More marketing firms are unfamiliar with the different bar rules in ea

and therefore, often fail to comply with the bar rules.

Legal Industry Copyvvriting Unfortunately, this failure can resultin the attorney or law firm
unintentional bar rules violation, which can lead to disciplinary

Genuine and unique or sanctions against the responsible attorney. Therefore, it isir

legal content. Written by to contact a knowledgeable internet marketing and design firm

attorneys for attorneys.
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with an extensive social

media presence.

Learn More

Local Search Marketing

We'll put your firm on the
map. Be found in local

search results.
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ensure your firm stays in compliance with the Washington state
rules.

Internet LAVA exclusively designs and markets attorney and lay
websites and provides services to lawyers throughout Washingt
every jurisdiction in the United States. Internet LAVA knows an
attorney's website must comply with the state bar rules, and m
every effort to ensure the attorney's websites fulfilis all applical
Washington bar rules. Contact Internet LAVA at 1-800-292-LAV
more information on how to implement a marketing strategy tt
compliance with the Washington bar rule requirements.

Washington Bar Rules Resources

Washington State Bar Association - This link is to the Washingt:
Bar Association, which provides information regarding legal pra
Washington, including the state bar rules and miscellaneous re!
for attorneys. The Washington State Bar Association can be cor
at:

Washington State Bar Association
1325 Fourth Ave., Ste. 600
Seattle, Washington 98101
Phone: (206) 443-9722

Washington Rules of Professional Conduct - This link is to the g
rules of professional conduct and ethics, which all licensed Was
attorneys must abide by.

Washington Ethics and Professional Responsibility - This link pr
advisory opinions in Washington that give legal advice to attorr
regarding various legal situations. This website also provides a
ethics line for attorneys to access for legal advice.

Washington Courts - This link is to the Washington courts’ web:!
which provides information on the various courts in Washingtor
of the court and court opinions on miscellaneous legal topics. T
Supreme Court is located at:

Washington State Supreme Court

Temple of Justice

415 12th Ave. SW,
Olympia, Washington 98504
Phone: (360) 357-2077

Washington Bar Rules Information Center

« Washington Bar Rules Guidelines
« Washington Legal Website False and Misleading Informal

http://www.internetlava.com/B arRules/Washington.aspx 12/4/2012



Page 3 of 5

. Website Disclaimers on Washington Attorney Websites
. Practice Areas on Washington Law Firm Websites

Washington Bar Rules Guidelines

The Washington Rules of professional Conduct regulate all

communications and advertisements made by attorneys and la\
including websites and communications made over the internet
7.2 states an attorney may advertise their services through wri
recorded or electronic communications, including public media.

The Comments to Rule 7.2 state that the use of electronic med
the internet are an important source of information about the a
legal services, and lawful electronic communication is permittec
Rule 7.2,

Rule 7.2 also states any advertising communications made by &
attorney or law firm, including websites must include the name
office address of at least one attorney or law firm that is respor
the content on the communication.

washington Legal Website False and Misleading Informa

As stated in Rule 7.1, an attorney is not allowed to make false -
misleading communication about the attorney or the services tl
provide. A communication can be false or misleading if it contai
material misrepresentation of law or fact. Additionally, a
communications is considered false or misleading if it omits a fi
is necessary to make a statement not materially misteading wh
as a whole.

Additionally, the Comments to Rule 7.1 state misleading truthft
statements are also prohibited. A truthful statement can be mis
if it omits certain information or facts that make the statement
materially misieading as a whole. Additionally, a truthful staten
be misleading if there is a substantial tikelihood the statement
create an unfounded, specific conclusion about the lawyer or th

fawyer's services to a reasonable person.

The Comments also claim an advertisement that truthfully prov
results of a client or former client may be misleading if they lea
reasonable person to create an unjustified expectation that the
results will be obtained in a similar case.

http:// www.internetlava.com/BarRules/Washington.aspx 12/4/2012
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According the Comments, comparisons of the attorney's service
fees to that of another attorney may be misleading if they are
proven, but presented in a way that the comparison would app:
factually substantiated.

Be
Website Disclaimers on Washington Attorney Websites

Under the Comments to Rule 7.1 of the Washington Rules of

Professional Conduct, an attorney's statements that may be col
false or misleading may prevent a finding that the statements v
mislead or create an unjustified expectation to a prospective cli
disclaimer or qualifying language is included in the communicat

An appropriate disclaimer should appear in the same manner,
same legibility and with equal prominence as other content on’
attorney's website. A disclaimer should also be worded so as nc
mislead viewers of the website and to prevent potential clients
creating an unjustified expectation as to the attorney's services

Practice Areas on Washington Law Firm Websites

According to 7.4, an attorney may make a statement on their v
as to whether they practice in a particular field of law or not. H:
this rule prohibits an attorney from stating or implying they are
specialist in a particular legal field, certified or an expert, excef

» They have been issued an identifying certificate, award ¢
recognition by a particular association, organization or gi

» They identify the organization in the communication,

« The information is truthful and verifiable, and

o They identify the Supreme Court of Washington does nol
recognize certification of specialties in the legal practice
certificate is not a requirement to practice law in Washin

Rule 7.4 also states an attorney admitted to engage in patentr
before the United States Patent and Trademark Office may use
designation such as, "Patent Attorney.” Additionally, a lawyer e
in Admiralty practice may use the designation, "Admiralty," or i
substantially similar designation.

http://www.internetlava.com/BarRules/Washington.aspx 12/4/2012
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Internet LAVA, LLC | Washington Attorney Website and
Advertising Bar Rules

To learn more about how the Washington bar rules may impact
internet marketing strategy, contact Internet LAVA at 1-800-2¢
Internet LAVA provides internet marketing and design services
in compliance with the state bar rules in each jurisdiction throu
numerous legal practice areas such as criminal defense, DUL/D'
family law, bankruptcy, civil litigation, personal injury and imm

law.
Last updated on April 3, 2012 by: Heather G. |
Foll
Social Media Marketing Content Management
Professional Blogs Internet Marketing
Directory Advertising Bar Compliance Solutions
Video Marketing Online Identity Management

Web Copywriting

Phone Fax

! Toll Free: (800) 292-LAVA (5282) C,L'.', (281) 596-4455

Local: (713) 462-5282

http://www.intemetlava.com/BarRules/ Washington.aspx 12/4/2012
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RPC RULE 7.1
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A lawyer shall not make a false or misleading communication about the
lawyer or the lawyer's services. A communication is false or misleading if
it contains a material misrepresentation of fact or law, or omits a fact
necessary to make the statement considered as a whole not materially misleading.

Comment

[1] This Rule governs all communications about a lawyer's services,
including advertising permitted by Rule 7.2. Whatever means are used to
make known a lawyer's services, statements about them must be truthful.

[2] Truthful statements that are misleading are also prohibited by this
Rule. A truthful statement is misleading if it omits a fact necessary to
make the lawyer's communication considered as a whole not materially
misleading. A truthful statement is also misleading if there is a
substantial likelihood that it will lead a reasonable person to formulate
a specific conclusion about the lawyer or the lawyer's services for which
there is no reasonable factual foundation.

[3] An advertisement that truthfully reports a lawyer's achievements on
behalf of clients or former clients may be misleading if presented so as
to lead a reasonable person to form an unjustified expectation that the
same results could be obtained for other clients in similar matters
without reference to the specific factual and legal circumstances of each
client's case. Similarly, an unsubstantiated comparison of the lawyer's
services or fees with the services or fees of other lawyers may be
misleading if presented with such specificity as would lead a reasonable
person to conclude that the comparison can be substantiated. The inclusion
of an appropriate disclaimer or qualifying language may preclude a finding
that a statement is likely to create unjustified expectations or otherwise
mislead a prospective client.

[4] See also Rule 8.4(e) for the prohibition against stating or implying
an ability to influence improperly a government agency or official or to
achieve results by means that violate the Rules of Professional Conduct or

other law.

[Amended effective September 1, 2006.]

Click here to view in a PDF.
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RPC RULE 7.2
ADVERTISING

(a) Subject to the requirements of Rules 7.1 and 7.3, a lawyer may
advertise services through written, recorded or electronic communication,
including public media.

(b) A lawyer shall not give anything of value to a person fox
recommending the lawyer's services, except that a lawyer may

(1) pay the reasonable cost of advertisements or communications
permitted by this Rule;

(2) pay the usual charges of a legal service plan or a not-for-profit
lawyer referral service;

(3) pay for a law practice in accordance with Rule 1.17; and

(4) refer clients to another lawyer pursuant to an agreement not
otherwise prohibited under these Rules that provides for the other person
to refer clients or customers to the lawyer, if

(i) the reciprocal referral agreement is not exclusive, and
(ii) the client is informed of the existence and nature of the agreement.

(c) Any communication made pursuant to this Rule shall include the name
and office address of at least one lawyer or law firm responsible for its content.

Comment

[1] To assist the public in obtaining legal services, lawyers should be
allowed to make known their services not only through reputation but also
through organized information campaigns in the form of advertising.
Advertising involves an active quest for clients, contrary to the
tradition that a lawyer should not seek clientele. However, the public's
need to know about legal services can be fulfilled in part through
advertising. This need is particularly acute in the case of persons of
moderate means who have not made extensive use of legal services. The
interest in expanding public information about legal services ought to
prevail over considerations of tradition. Nevertheless, advertising by
lawyers entalls the risk of practices that are misleading or overreaching.

(2] This Rule permits public dissemination of information concerning a
lawyer's name Or firm name, address and telephone number; the kinds of
services the lawyer will undertake; the basis on which the lawyer's fees
are determined, including prices for specific services and payment and
credit arrangements; a lawyer's foreign language ability; names of
references and, with their consent, names of clients regularly
represented; and other information that might invite the attention of
those seeking legal assistance.

http://www.courts.wa.gov/oourt_rules/?fa=court_rules.display&grounga&... 12/4/2012
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[3] Questions of effectiveness and taste in advertising are matters of
speculation and subjective judgment. Some jurisdictions have had extensive
prohibitions against television advertising, against advertising going
beyond specified facts about a lawyer, or against "undignified"
advertising. Television is now one of the most powerful media for getting
information to the public, particularly persons of low and moderate
income; prohibiting television advertising, therefore, would impede the
flow of information about legal services to many sectors of the public.
Limiting the inrormaction that may be advertised has a slmilar efrect and
assumes that the bar can accurately forecast the kind of information that
the public would regard as relevant. Similarly, electronic media, such as
the Internet, can be an important source of information about legal
services, and lawful communication by electronic mail is permitted by this
Rule. But see Rule 7.3(a) for the prohibition against the solicitation of
a prospective client through a real-time electronic exchange that is not
initiated by the prospective client.

[4] Neither this Rule nor Rule 7.3 prohibits communications authorized
by law, such as notice to members of a class in class action litigation.

Paying Others to Recommend a Lawyer

[5] Lawyers are not permitted to pay others for channeling professional
work. Paragraph (b) (1), however, allows a lawyer to pay for advertising
and communications permitted by this Rule, including the costs of print
directory listings, on-line directory listings, newspaper ads, television
and radio airtime, domain-name registrations, sponsorship fees, banner
ads, and group advertising. A lawyer may compensate employees, agents and
vendors who are engaged to provide marketing or client-development
services, such as publicists, public-relations personnel, business-
development staff and website designers. See Rule 5.3 for the duties of
lawyers and law firms with respect to the conduct of nonlawyers who
prepare marketing materials for them.

[6] [Washington revision] A lawyer may pay the usual charges of a legal
service plan or a not-for-profit lawyer referral service. A legal service
plan is a prepaid or group legal service plan or a similar delivery system
that assists prospective clients to secure legal representation. A lawyer
referral service, on the other hand, is any organization that holds itself
out to the public as a lawyer referral service. Such referral services are
understood by laypersons to be consumer-oriented organizations that
provide unbiased referrals to lawyers with appropriate experience in the
subject matter of the representation and afford other client protections,
such as complaint procedures or malpractice insurance requirements.
Consequently, this Rule only permits a lawyer to pay the usual charges of
a not-for-profit lawyer referral service.

[7] A lawyer who accepts assignments or referrals from a legal service
plan or referrals from a lawyer referral service must act reasonably to
assure that the activities of the plan or service are compatible with the
lawyer's professional obligations. See Rule 5.3. Legal service plans and
lawyer referral services may communicate with prospective clients, but
such communication must be in conformity with these Rules. Thus,
advertising must not be false or misleading, as would be the case 1f the
communications of a group advertising program Or a group legal services
plan would mislead prospective clients to think that it was a lawyer
referral service sponsored by a state agency or bar association. Nor could
the lawyer allow in-person, telephonic, or real-time contacts that would
violate Rule 7.3.

http://www.courts.wa.gov/court rules/?fa=court rules.display&group=ga&... 12/4/2012
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[8] [Washington revision] A lawyer also may agree to refer clients to
another lawyer in return for the undertaking of that person to refer
clients or customers to the lawyer. Such reciprocal referral arrangements
must not interfere with the lawyer's professional judgment as to making
referrals or as to providing substantive legal services. See Rules 2.1 and
5.4 (c). Except as provided in Rule 1.5(e), a lawyer who receives referrals
from a lawyer must not pay anything solely for the referral, but the
lawyer does not violate paragraph (b) of this Rule by agreeing to refer
clients to the other lawyer, SO long as the reciprocal referral agreement
is not exclusive and the client is informed of the referral agreement.
conflicts of interest created by such arrangements are governed by Rule
1.7. Reciprocal referral agreements should not be of indefinite duration
and should be reviewed periodically to determine whether they comply with
these Rules. This Rule does not restrict referrals or divisions of
revenues or net income among lawyers within firms comprised of multiple entities.

additional Washington Comment (9)

[9] That portion of Model rule 7.2(b) (4) that allows lawyers to enter
into reciprocal referral agreements with nonlawyer professionals was not adopted.

(Amended effective September 1, 2006 .]

Click here to view in a PDF.
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RPC RULE 7.3
DIRECT CONTACT WITH PROSPECTIVFE CLTENTS

(a) A lawyer shall not directly or through a third person, by in-person,
live telephone, or real-time electronic contact solicit professional
employment from a prospective client when a significant motive for the
lawyer's doing so is the lawyer's pecuniary gain, unless the person contacted:

(1) is a lawyer;

(2) has a family, close personal, or prior professional relationship
with the lawyer; or

(3) has consented to the contact by requesting a referral from a not-
for-profit lawyer referral sexrvice.

(b) A lawyer shall not solicit professional employment from a prospective
client by written, recorded or electronic communication or by in-persomn,
telephone or real-time electronic contact even when not otherwise
prohibited by paragraph (a), if;

(1) the prospective client has made known to the lawyer a desire not
to be solicited by the lawyer; or

(2) the solicitation involves coercion, duress or harassment.
(¢) [Reserved.]

(d) Notwithstanding the prohibitions in paragraph (a), a lawyer may
participate with a prepaid or group legal service plan operated by an
organization not owned or directed by the lawyer that uses in-person or
telephone contact to solicit memberships or subscriptions for the plan from
persons who are not known to need legal services in a particular matter
covered by the plan.

Comment

[1] There is a potential for abuse inherent in direct in-person, live
telephone or real-time electronic contact by a lawyer with a prospective
client known to need legal services. These forms of contact between a
lawyer and a prospective client subject the layperson to the private
importuning of the trained advocate in a direct interpersonal encounter.
The prospective client, who may already feel overwhelmed by the
circumstances giving rise to the need for legal services, may find it
difficult fully to evaluate all available alternatives with reasoned
judgment and appropriate self-interest in the face of the lawyer's presence
and insistence upon being retained immediately. The situation is fraught
with the possibility of undue influence, intimidation, and over-reaching.

[2] This potential for abuse inherent in direct in-person, live telephone
or real-time electronic solicitation of prospective clients justifies its
prohibition, particularly since lawyer advertising and written and recorded

communication permitted under Rule 7.2 offer alternative means of conveying

http://www.courts.wa.gov/court rules/?fa=court rules. displav&eroun=ga&... 12/4/2012
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necessary information to those who may be in need of legal services.
Advertising and written and recorded communications which may be mailed or
autodialed make it possible for a prospective client Lo be informed about
the need for legal services, and about the qualifications of available
lawyers and law firms, without subjecting the prospective client to direct
in-person, telephone Or real-time electronic persuasion that may overwhelm
the client's judgment.

[3] The use of general advertising and writtemn, recorded or electronic
communications to transmit information from lawyer to prospective client,
rather than direct in-person, 1ive telephone or real-time electronic
coritact, will help Lo assure that the information £lows cleanly as well as
freely. The contents of advertisements and communications permitted under
Rule 7.2 can be permanently recorded so that they cannot be disputed and
may be shared with others who know the lawyer. This potential for informal
review is itself likely to help guard against statements and claims that
might constitute false and misleading communications, in violation of Rule
7.1. The contents of direct in-person, l1ive telephone or real-time
electronic conversations petween a lawyer and a prospective client can be
disputed and may not be subject to third-party scrutiny. consequently, they
are much more likely to approach (and occasionally cross) the dividing line
between accurate representations and those that are false and misleading.

[4] [Washington revision] There is far less likelihood that a lawyer
would engage in abusive practices against an individual who is a former
client, or with whom the lawyer has close personal or family relationship,
or in situations in which the lawyer is motivated by considerations other
than the lawyer's pecuniary gain. Nor is there a serious potential for
abuse when the person contacted is a lawyer. Consequently, the general
prohibition in Rule 7.3(a) is not applicable in those situations. Also,
paragraph (a) is not intended to prohibit a lawyer from participating in
constitutionally protected activities of public or charitable legal-service
organizations or bona fide political, social, civic, fraternal, employee Or
trade organizations whose purposes include providing or recommending legal
services to its members or beneficiaries.

[5] But even permitted forms of solicitation can be abused. Thus, any
solicitation which contains information which is false or misleading within
the meaning of Rule 7.1, which involves coercion, duress or harassment
within the meaning of rule 7.3 (b) (2), or which involves contact with a
prospective client who has made known to the lawyer a desire not to be
solicited by the lawyer within the meaning of Rule 7.3 (b) (1) is prohibited.
Moreover, if after sending a letter or other communication to a client as
permitted by Rule 7.2 the lawyer receives no response, any further effort
to communicate with the prospective client may violate the provisions of
Rule 7.3 (b).

[6] This Rule is not intended to prohibit a lawyer from contacting
representatives of organizations or Jgroups that may be interested in
establishing a group OF prepaid legal plan for their members, insureds,
peneficiaries or other third parties for the purpose of informing such
entities of the availability of and details concerning the plan or
arrangement which the lawyer or lawyer's Firm is willing to offer. This
form of communication is not directed to a prospective client. Rather, it
is usually addressed to an individual acting in a fiduciary capacily
seeking a supplier of legal services for others who may, if they choose,
become prospective clients of the lawyer. Under these circumstances, the
activity which the lawyer undertakes in communicating with such
representatives and the type of information transmitted to the individual
are functionally similar to and serve the same purpose as advertising

httn-/fwww courts.wa.gov/court rules/?fa=court rules.display&group=ga&... 12/4/2012
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permitted under Rule 7.2.
[7] [Reserved.]

(8] Paragraph (d) of this Rule permits a lawyer to participate with an
organization which uses personal contact to solicit members for its group
or prepaid legal service plan, provided that the personal contact is not
undertaken by any lawyer who would be a provider of legal services through
rne plan. 1ne organizarlion must not be owned by or directed (wietlier as
manager or otherwise) by any lawyer or law firm that participates in the
plan. For example, paragraph (d) would not permit a lawyer to create an
organization controlled directly or indirectly by the lawyer and use the
organization for the in-person or telephone solicitation of legal
employment of the lawyer through memberships in the plan or otherwise. The
communication permitted by these organizations also must not be directed to
a person known to need legal services in a particular matter, but is to be
designed to inform potential plan members generally of another means of
affordable legal services. Lawyers who participate in a legal service plan
must reasonably assure that the plan sponsors are in compliance with Rules
7.1, 7.2 and 7.3(b). See 8.4(a).

Additional Washington Comments (9 - 12)

[9] A lawyer who receives a referral from a third party should exercise
caution in contacting the prospective client directly by in-person, live
telephone, or real-time electronic contact. Such contact is generally
prohibited by this Rule unless the prospective client has asked to be
contacted by the lawyer. A prospective client may request such contact
through a third party. Prior to initiating contact with the prospective
client, however, the lawyer should confirm with the source of the referral
that the prospective client has indeed made such a reguest. Similarly, when
making referrals to other lawyers, the referring lawyer should discuss with
the prospective client whether he or she wishes to be contacted directly.

[10] Those in need of legal representation often seek assistance in
finding a lawyer through a lawyer referral service. Washington adopted
paragraph (a) (3) in order to facilitate communication between lawyers and
potential clients who have specifically requested a referral from a not-for-
profit lawyer referral service. Under this paragraph, a lawyer receiving
such a referral may contact the potential client directly by in-person,
live telephone, or real-time electronic contact to discuss possible representation.

[11] Washington did not adopt paragraph (c) of the Model Rule relating to
labeling of communications with prospective clients. A specific labeling
requirement is unnecessary in light of the prohibition in Rule 7.1 against
false or misleading communications.

12] The phrase "directly or through a third person" in paragraph (a) was
a 3 D 7 22

Fatmad Fvram forme
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[Amended effective September 1, 2006.]

Click here to view in a PDF.
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RULE 7.4
COMMUNICATION OF FIELDS OF PRACTICE AND SPECIALIZATION

(a) A lawyer may communicate the fact that the lawyer does or does not
practice in particular fields of law.

(b) A lawyer admitted to engage in patent practice before the United
States Patent and Trademark Office may use the designation "Patent
Attorney" or a substantially similar designation.

(c) A lawyer engaged in Admiralty practice may use the designation
wAdmiralty," "Proctor in Admiralty" or substantially similar designation.

(d) A lawyer shall not state or imply that a lawyer is a specialist in
a particular field of law, except upon issuance of an identifying
certificate, award, O recognition by a group, organization, or
association, a lawyer may use the terms "certified", "gpecialist",
"expert", or any other similar term EtoO describe his or her gqualifications
as a lawyer or his or her qualifications in any subspecialty of the law.
If the terms are used to identify any certificate, award, OI recognition
by any group, organization, Or association, the reference must :

(1) be truthful and verifiable and otherwise comply with Rule 7.1;
(2) identify the certifying group, organization, O association; and

(3) state that the Supreme court of Washington does not recognize
certification of specialties in the practice of law and that the
certificate, award, OT recognition is not a requirement to practice law
in the state of Washington.

Comment

{1] [washington revision] Paragraph (a) of this Rule permits a lawyer
to indicate areas of practice in communications about the lawyer's
services. If a lawyer practices only in certain fields, or will not
accept matters except in a specified field or fields, the lawyer 1is
permitted to sO indicate.

[2] Paragraph (b) recognizes the long-established policy of the Patent
and Trademark Office for the designation of lawyers practicing before the
office. Paragraph (c) recognizes that designation of Admiralty practice
has a long historical tradition associated with maritime commerce and the

federal courts.

httn-/fwww conrts. wa.gov/court rules/?fa=court rules.display&group=ga&... 12/4/2012
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[3] ([Reserved.]

Additional Washington Comment (4)

[4] Statements indicating that the lawyer is a "specialist," practices
a "specialty," "specializes in" particular fields, and the like,

subject to the limitations set forth in paragraph (d)
parayraply (4

are
The provisions of

. B - - - e . = PRI
werlte Lakell LIiou LoLuel WwWasSliligLoll rREC /.4 () .

[Amended effective September 1, 2006.]

Click here to view in a PDF.
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RPC RULE 7.5
FIRM NAMES AND LETTERHEADS

(a) A lawyer shall not use a firm name, letterhead or other
professional designation that violates Rule 7.1. A trade name may be
used by a lawyer in private practice if it does not imply a connection
with a government agency OT with a public or charitable legal services
organization and is not otherwise in violation of Rule 7.1.

(b) A law firm with offices in more than one jurisdiction may use the
same name or other professional designation in each jurisdiction, but
identification of the lawyers in an office of the firm shall indicate the
jurisdictional 1imitations on those not 1icensed to practice in the
jurisdiction where the office is located.

(c) The name of a lawyer holding a public office shall not be used in
the name of a law firm, Or in communications on its behalf, during any
substantial period in which the lawyer is not actively and regularly
practicing with the firm.

(d) Lawyers may state or imply that they practice in a partnership or
other organization only when that is a fact.

Comment

[1] A firm may be designated by the names of all or some of its
members, by the names of deceased members where there has been a
continuing succession in the firm's identity or by a trade name such as
the "ABC Legal Clinic." A lawyer or law firm may also be designated by a
distinctive website address OT comparable professional designation.
although the United States Supreme Court has held that legislation may
prohibit the use of trade names in professional practice, use of such
names in law practice is acceptable so long as it is not misleading. If a
private firm uses a trade name that includes a geographical name such as
ngpringfield Legal Clinic," an express disclaimer that it is a public
legal aid agency may be required to avoid a misleading implication. It
may be observed that any firm name including the name of a deceased
partner 1is, strictly speaking, & trade name. The use of such names to
designate law firms has proven a useful means of identification. However,
it is misleading to use the name of a lawyer not associated with the firm
or a predecessor of the firm, or the name of a nonlawyer.

[2] With regard to paragraph (d), lawyers sharing office facilities,

put who are not in fact associated with each other in a law firm, may not
denominate themselves as, for example, ngmith and Jones," for that title
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suggests that they are practicing law together in a firm.

Additional Washington Comment (3)

[3] Lawyers practicing out of the same office who are not partners,
shareholders of a professional corporation, or members of a professional
limited liability company or partnership may not join their names
together. Lawyers who are not 1) partners, shareholders of a professional
corporation, or members of a professional limited liability company oOr
partnership, or 2) employees of a sole proprietorship, partnership,
professional corporation, or members of a professional limited liability
company or partnership or other organization, or 3) in the relationship
of being "Of Counsel" to a sole proprietorship, partnership, professional
corporation, or members of a professional limited liability company Or
partnership or other organization, must have separate letterheads, cards
and pleading paper, and must sign their names individually at the end of
all pleadings and correspondence and not in conjunction with the names of
other lawyers. (The provisions of this Comment were taken from former

Washington RPC 7.5(4d).)

[Amended effective July 2, 1996; September 1, 2006.]
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